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Information about the course:

Course Details

4.00 ECTS (2.00 SWS) | compulsory attendance | continuous assessment | course format: on site |
SPL 4 - Wirtschaftswissenschaften | Language: English

Course#f 040234 | Start: Tuesday, March 3¢, 09:45

Course Instructor: Univ.-Prof. Dr. Emmanuella Plakoyiannaki
Contact: e.plakogiannaki@univie.ac.at

Office hours for students: by appointment only

For all inquiries: please contact Ms. Viktoria Kiss, Email: viktoria.kiss@univie.ac.at

Tel. +43 1 4277-38012

Student Assistant on the course: Finlay Lawerentz, Email: finlay.lawerentz@univie.ac.at

Objectives & Content

This course is designed to offer students the opportunity to delve into aspects of the research process
for the study of International Business (IB) phenomena. It applies elements learned in other courses
of the Chair of IB by supporting students to develop a complete piece of work from the initial idea
through to a final written report (the Masterarbeit thesis).

The course aims to support students in their process towards the master thesis and helps develop skills
on self-directed study. Students will be invited to research analyse a specific area of scholarly interest
in the realm of IB. Students will undertake a research project in the area of IB and make appropriate
choices of theoretical lenses and research methods. The syllabus covers critical stages of the research
project:

e Research question definition

e Specification of research gap

e Literature review

e Theory identification

e Development of conceptual framework
e Structure of the methodology section

e Structure of the thesis

e  Writing up the project
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Course Policies

The course has “priifungsimmanenten Charakter”. Attendance is compulsory throughout the semes-
ter. Absence from two course units is possible. A course unit is a 90-minute session. Further absences
will automatically result in a “fail” grade. Attendance is compulsory during assessment (e.g. presenta-
tions etc.).

Both the course and the assessment are held in English. During the course active participation is re-
quired during all lessons.

Students wishing to take this course must register via u:find/u:space (without points) during the regis-
tration period. The maximum number of participants is 14.

Registered students who, for whatever reason, are not able to take the course must de-register elec-
tronically by the 8™ October 2025. Students who decide to drop the course after this deadline will be
graded with 5 (failed).

It is absolutely essential that all registered students attend the first session on 7" October 2025 (Intro-
duction). As failure to do so will result in their exclusion from the course.

Course Structure

The first three lectures take place on Tuesdays 9.45 am till 13:00 pm — the presentation lectures are
extended and take place from 9.45 am till 13.30 pm. Please see the course schedule below for the
seminar rooms.

Please plan accordingly, all other information is in Moodle.

Assessment

The evaluation is structured as follows:

e Class presentation (100% of total grade) will be held on October 28" and November 4™ 2025.

A minimum of 50 percent of the points needs to be attained overall to pass the course. The grading
system is as follows:

88% - 100% | 1
75% - 87% | 2
63% -74% | 3
50% - 62% | 4
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Dates & Content

Session | Date/Time Room

(1) 03 March 2026 SR 4 Lecture 1: Research Topic and Structure of the
(09.45 am — 1.00 pm) Thesis

2) 10 March 2026 SR 4 Lecture 2: Research Gap, Research Question and
(09.45 am — 1.00 pm) Research Contribution

(3) 17 March 2026 SR 4 Lecture 3: Literature Review and Conceptual
(09.45 am — 1.00 pm) Framework

24 March 2026
4 R > ,
@ (09.45 am — 1.30 pm) SR6 resentations

14 April 2026 .
P,
(5) (09.45 am — 1:30 pm) SRE resentations
(6) 21 April 2026 SR 6 Presentations

(09.45 am —1:30 pm)
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Registration/De-Registration
https://ufind.univie.ac.at/
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Qualitative Interviews
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