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Information about the course:

Course Details

6.00 ECTS (2.00 SWS) | compulsory attendance | continuous assessment | course format: on site |
SPL 4 - Wirtschaftswissenschaften | Language: English

Course# 040405-1| Start: Tuesday, March 10™, 2026, at 09:45

Course Instructor: Univ.-Prof. Katharine Gundolf, PhD
Contact: katharinegundolf@univie.ac.at

Office hours for students: by appointment only

For all inquiries: please contact Ms. Viktoria Kiss, Email: viktoria.kiss@univie.ac.at

Tel. +43 1 4277-38012

Objectives & Content

This course offers students the opportunity to explore key topics in business administration and is
specifically designed to support the development of their master’s thesis. It aims to promote inde-
pendent working skills and strengthen academic competence.

Building on the content of previous courses in the curriculum, students are guided in independently
developing and structuring their master’s thesis. The course accompanies the entire academic writ-
ing process, starting with the generation of ideas and concluding with the written elaboration of the
thesis.

Students are expected to carry out in-depth literature research and analysis, identify relevant re-
search gaps, and select appropriate theoretical frameworks and research methods. The course ad-
dresses all essential phases of an academic research project:

e Structure of the thesis

e Literature review

* Specification of research gap

* Research question definition

¢ Development of a conceptual framework
¢ Methodology

¢ Presentation of the results

¢ Discussion

e Writing up the project
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Course Policies

The course has “priifungsimmanenten Charakter”. Attendance is compulsory throughout the semes-
ter. Absence from two course units is possible. A course unit is a 90-minute session. Further absences
will automatically result in a “fail” grade. Attendance is compulsory during assessment (e.g. presenta-

tions etc.).

Both the course and the assessment are held in English. During the course active participation is re-

quired during all lessons.

Students wishing to take this course must register via u:find/u:space (without points) during the regis-

tration period.

Registered students who, for whatever reason, are not able to take the course must de-register elec-

tronically, otherwise they are going to be market 5 (failed).

It is absolutely essential that all registered students attend the first session on 9" October 2025 (Intro-

duction). As failure to do so will result in their exclusion from the course.

Course Structure
Please see the course schedule on u:find for the seminar rooms.

Please plan accordingly, all other information is in Moodle.

Assessment

The evaluation is structured as follows:

e Class presentation (100% of total grade) will be held in session 3 and 4.

A minimum of 50 percent of the points needs to be attained overall to pass the course. The grading

system is as follows:
88% -100% | 1
75%-87% | 2
63%-74% |3
50%-62% | 4
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Dates & Content

Session Agenda

1 Lecture 1: Research Topic and Structure of the Thesis

Lecture 2: Literature Review, Research Gap, Research Question and Research Con-

2 s

tribution

Lecture 3: Conceptual Framework, Methodology
3

Presentations
4 Presentations
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Registration/De-Registration
https://ufind.univie.ac.at/

Literature

General Readings:

Biggam, J. (2012): “Succeeding with your Master’s Dissertation. A step-by-step handbook”,
Open University Press.

Creswell, J. W. (2009): “Research Design: Qualitative, Quantitative and Mixed Methods Ap-
proaches”, 3rd Edition, Sage

Denscombe, M. (2012): “Research proposals: a practical guide”, Open University Press

Easterby — Smith et al. (2018): “Management and Business Research”, Sage Publications, 6™
Edition.

Easterby-Smith, M., Thorpe, R. and Jackson, P.R. (2008): “Management Research” 3rd edi-
tion, London: Sage

Robson, C (2002): “Real World Research”, 2nd Edition, Blackwell
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Literature Review
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London: Sage Publications

Jankowicz, A.D. (2000): “Business Research Methods”, Oxford: Oxford University Press

Thietart R.A. et al. (2001): “Doing management research: a comprehensive guide”, London.
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Oaks, London: Sage.

Sutton, R.l. (1997): “The virtues of closet qualitative research”, Organization Science, 8: pp. 97-
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Welch, C., Plakoyiannaki, E., Piekkari, R., and Paavilainen-Mantymaki, E. (2013): “Legitimizing
diverse uses for qualitative research: A rhetorical analysis of two management journals”, In-
ternational Journal of Management Reviews, 15(2): pp. 245-264.
https://doi.org/10.1111/ijmr.12001.
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Case study Research

Dyer, W.G. and. Wilkins, A.L (1991): “Better stories, not better constructs, to generate better
theory: A rejoinder to Eisenhardt”, Academy of Management Review, 16 (3): pp. 613-619.

Eisenhardt, K.M. (1989): “Building theories from case study research”, Academy of Management
Review, 14 (4): pp. 532-550.

Fletcher, M. and Plakoyiannaki, E.: “Case study selection in international business: key issues
and common misconceptions”, forthcoming in Piekkari, R. and C. Welch (eds), Case Study Re-
search for International Business, Edward Elgar.

Fletcher, M., Zhao, Y., Plakoyiannaki, E., and Buck, T. (2018): “Three pathways to case selec-
tion in international business: A twenty-year review, analysis and synthesis”, International
Business Review, Vol. 27, No 4, pp. 755-766.

Ji, J., Plakoyiannaki, E., Dimitratos P., and Chen, S. (2019): “The qualitative case study re-
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Leppaaho, T., Plakoyiannaki, E., and Dimitratos, P. (2016): “The case study in family business:
An analysis of current research practices and recommendations”, Family Business Review,
Vol. 29, No. 2, pp. 159-173. https://doi.org/10.1177/0894486515614157.

Poulis K., Poulis, E., and Plakoyiannaki, E. (2013): “The role of context in case selection: an
International Business perspective”, International Business Review, 22 (1), 304-314.
https://doi.org/10.1016/j.ibusrev.2012.04003.

Plakoyiannaki, E. and Budhwar, P. (2021): “From convention to alternatives rethinking qualita-
tive research in management scholarship”, British Journal of Management, 32(1): pp. 3-6.
https://doi.org/10.1111/1467-8551.12464.

Plakoyiannaki, E., Wei, T., Prashantham, S. (2019): “Rethinking qualitative scholarship in
emerging markets: Researching, theorizing, and reporting”, Management and Organization
Review, 15(2): pp. 217-234. https://doi.org/10.1017/mor.2019.27.

Stake, R.E. (1995). The art of case study research. Thousand Oaks: Sage.

Piekkari, R., Plakoyiannaki, E. & Welch, C. (2010): “Good’ case research in industrial marketing:
Insights from research practice”, Industrial Marketing Management, 39: pp. 109-117.
https://doi.org/10.1016/j.indmarman.2008.04.017.

Welch, C., Piekkari, R., Paavilainen-Mantymaki, E. and Plakoyiannaki, E. (2022): “Reconciling
theory and context: How the case study can set a new agenda for IB Research”, Journal of
International Business Studies, 53(1), pp. 1-23. https://doi.org/10/1057/s41267-021-00484-5.

Welch, C. Piekkari, R., Plakoyiannaki E. and Paavilainen-Mantymaki, E. (2011): “Theorising
from case studies: Towards a pluralist future for International Business research”, Journal of
International Business Studies, 42 (6), 740-762. https://doi.org/10.1057/jibs.2010.55.

Yin, R. (2018): “Case Study Research and Applications: Design and Methods”, Sage Publica-
tions: Thousand Oaks, USA.

Qualitative Interviews
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Alvesson, M. (1993): “Beyond neopositivists, romantics and localists: A reflexive approach to
interviews in organizational research”, Academy of Management Review, 23(1): pp. 13-33.
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Publications Ltd: London.

e Huber, G.P.and Power, D. J. (1985): “Retrospective reports of strategic-level managers: guide-
lines for increasing their accuracy”, Strategic Management Journal, 6: pp. 171-80.

e Kumar, N., Stern, N. and Anderson, J (1993): “Conducting interorganizational research using
key informants”, Academy of Management Journal, 36(6): pp. 1633-1651.
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Observation
e Spradley, J. (2016): “Participant Observation”, Waveland Pr Inc; Reissue edition.

e Kathleen M. DeWalt (2010): “Participant Observation: A Guide for Fieldworkers”, AltaMira
Press; Second Edition edition.

Archival Data

e Welch, C. (2000): “The archaeology of business networks: The use of archival records in case
study research”, Journal of Strategic Marketing, 8: pp. 197-208.

Qualitative Data Analysis

e Dubois, A. and Gadde, L-E. (2002): “Systematic Combining: An Abductive approach to case re-
search”, Journal of Business Research, 55, pp. 553-560.

e Gioia, D., Corley K. G. and Hamilton, A. (2013): “Seeking Qualitative Rigor in Inductive Re-
search”, Organizational Research Methods, 16 (1), pp. 15-31.

e Sinkovics, R.R., Elfriede, P. and Ghauri, P. (2005): “Analysing textual data in international mar-
keting research”, Qualitative Research and International Journal, 8 (1): pp. 9-38.

e Spiggle, S. (1994): “Analysis and interpretation of qualitative data in consumer research”, Jour-
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Quantitative Research

e Eden, L., Nielsen, B.B., and Verbeke, A. (2020): “Research Methods in International Business”,
Palgrave Macmillan. https://doi.org/10.1007/978-3-030-22113-3.

e Richter, N.F.,, Sinkovics, R.R., Ringle, C.M. and Schlagel, C. (2016): "A critical look at the use of
SEM in international business research", International Marketing Review, 33(3): pp. 376-404.

e Goldammer, P., Annen, H., Stéckli, P.L., and Jonas, K. (2020): “Careless responding in ques-
tionnaire measures: Detection, impact, and remedies”, The Leadership Quarterly, 31(4),
101384.
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Designing Experimental Studies
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e Diamantopoulos, A., Sarstedt, M., Fuchs, C. et al. (2012): “Guidelines for choosing between
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Measurements

e Koschate-Fischer, N. and Schandelmeier, S. (2014): “A guideline for designing experimental
studies in marketing research and a critical discussion of selected problem areas”, Journal of
Business Economics, 84: pp. 793-826.
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Data Analysis
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e Heggestad, E.D., Scheaf, D.J., Banks, G.C., Monroe Hausfeld, M., Tonidandel, S., and Williams,
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