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040085 SE Qualitative Research Methods (MA) | 2026SS 

Chair of International Business: https://international-business.univie.ac.at/ 

Information about the course: 
 

Course Details 

4.00 ECTS (2.00 SWS) | compulsory attendance | continuous assessment | course format: on site | 
SPL 4 - Wirtschaftswissenschaften | Language: English 

Course# 040085 | Start: Tuesday, 15th April, 10:00 
 

Course Instructor: Dr. Giulia Galizzi 

Contact: giulia.galizzi@univie.ac.at  

 Office hours for students: by appointment only 

For all inquiries, please contact Ms. Viktoria Kiss, Email: viktoria.kiss@univie.ac.at   

Student Assistant on the course: Finlay Lawerentz, Email: finlay.lawerentz@univie.ac.at 
 

Course objectives  

This course is designed to provide Master’s students with a rigorous and in-depth understanding of 
qualitative research and its role in contemporary international business scholarship. It aims to equip 
participants with the conceptual foundations and methodological competencies necessary to design, 
evaluate, and conduct high-quality qualitative research projects. 

The course is particularly relevant for students intending to write a Master’s thesis employing 
qualitative methods. It introduces students to the ontological underpinnings of qualitative inquiry 
and familiarizes them with the distinctive logic, strengths, and limitations of qualitative research as a 
mode of theorising. Emphasis is placed on understanding qualitative research not merely as a set of 
techniques, but as a coherent research approach that integrates philosophical assumptions, research 
design decisions, and analytical practices. 

Throughout the course, students are guided through key methodological decisions in qualitative 
research, including selecting research designs, cases, participants, and data sources, as well as 
collecting, analysing, and interpreting rich qualitative material, with a firm-level analytical focus on 
international business phenomena that foregrounds firms as central actors in cross-border strategies, 
organizational processes, and internationalisation dynamics. 

The course adopts a balanced pedagogical approach that integrates theory and practice, as well as 
action and reflection. Through systematic engagement with seminal and contemporary literature, 
students develop the ability to critically assess qualitative research and make informed 
methodological choices aligned with their research objectives. 

Course content  

The course addresses core issues that must be considered and decided upon when designing and 
conducting qualitative research. It is structured around eight interrelated thematic modules that 
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collectively cover the qualitative research process from epistemological foundations to evaluation of 
research quality: 

1. Introduction to qualitative research 
Conceptual foundations of qualitative inquiry, its distinctive characteristics, and its theorising 
potential in management and international business research. 

2. Different types of qualitative research 
Overview of qualitative research designs and approaches, including their purposes, 
assumptions, and domains of application. 

3. Qualitative case study research 
Case study logic, theory-building and theory-elaborating objectives, and the role of context in 
qualitative research. 

4. Sampling in qualitative research 
Case and participant selection, units of analysis, sampling strategies, and sources of evidence in 
qualitative studies. 

5. Qualitative interviews 
Design and conduct of qualitative interviews, including reflexivity, access, and the role of key 
informants. 

6. Focus group and observations (if time permits) 
Principles, strengths, and limitations of focus groups as a qualitative data collection method. 

7. Qualitative data analysis 
Approaches to analysing qualitative data, including coding, interpretation, and abductive 
reasoning. 

8. Criteriology in qualitative research 
Criteria for assessing rigor, quality, and trustworthiness in qualitative research. 

Each module is grounded in the critical discussion of exemplary empirical studies and supported by 
targeted pre-readings from the core literature.  

 

 
  

Acquired competences upon course completion: 

• A thorough understanding of the role and value of qualitative research in academic 
scholarship, particularly in management and international business. 

• The ability to define and critically evaluate qualitative case study research and to 
understand the theoretical objectives it serves. 

• An advanced understanding of sampling in qualitative research, including the specification 
of units of analysis, selection of appropriate sampling strategies, and identification of 
relevant sources of evidence. 

• The capacity to design and conduct qualitative data collection through interviews and, 
where applicable, focus group research. 

• A solid understanding of qualitative data analysis and the interpretive processes involved in 
theorising from qualitative material. 

• The ability to apply and critically assess criteria for evaluating the quality and rigor of 
qualitative research. 

• The competence to develop a coherent and well-structured methodology chapter for a 
Master’s thesis employing qualitative methods, grounded in sound methodological 
reasoning. 
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Course Policies 

The course has “prüfungsimmanenten Charakter”. Attendance is compulsory throughout the 

semester. Absence from two course units is possible. A course unit is a 90-minute session. Further 

absences will automatically result in a “fail” grade. Attendance is compulsory during assessment (e.g. 

presenta tions etc.). 

Both the course and the assessment are held in English. During the course active participation is 

required during all lessons. 

Students wishing to take this course must register via u:find/u:space (with points) during the 

registration period. The maximum number of participants is 24. 

Registered students who, for whatever reason, are not able to take the course must de-register 

electronically by the 15th of April 2026, 23:59:00. Students who decide to drop the course after this 

dead- line will be graded with 5 (failed). 

 

It is absolutely essential that all registered students attend the first session on 15th April 2026. As failure 
to do so will result in their exclusion from the course. 

 

Course Structure 

This course is delivered in a blocked format over three full lecture days. Lectures take place from 

10:00 am to 17:30 pm on 15 April, 22 April, and 29 April. Sessions are conducted on site; details 

regarding seminar rooms are provided in the course schedule below. A lunch break is scheduled 

approximately between 12:00 and 13:00. 

The course combines instructor-led lectures with intensive discussion of exemplary qualitative 

studies drawn from leading academic journals. Each session integrates conceptual input with critical 

analysis of empirical research, thereby fostering a close link between methodological theory and 

research practice. Active participation is expected throughout the course, as discussions are a central 

component of the learning process. 

The pedagogical design of the course emphasises analytical engagement, reflexive thinking, and 

methodological decision-making. Students are encouraged to critically evaluate qualitative research 

choices and to reflect on how these choices inform and shape their own Master’s thesis projects. All 

additional organisational information, readings, and announcements are provided via Moodle. 
 

Assessment 

Students’ performance in this course is assessed through continuous assessment, reflecting both 
individual engagement and applied methodological competence. Assessment is based on the following 
components: 

• Participation in class discussion – 10% 

• Group presentation – 45% 

• Skeleton of the Methodology Chapter of the Master’s Thesis – 45% 

A minimum of 50% of the total points must be attained in order to pass the course. 

Participation in Class Discussion (10%) 

Active and informed participation during all course sessions is expected. Students are assessed on the 
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quality of their contributions to class discussions, including their ability to critically engage with the 
literature, comment on empirical examples, and reflect on methodological issues raised during lectures. 

Group Presentation: Analysis of an Empirical Qualitative Article (45%) 

The group presentation requires students to present and critically discuss an empirical article that 
employs qualitative research methods. The objective of this assignment is to develop students’ ability 
to analyse and evaluate methodological choices in published research and to relate these choices to 
their own Master’s thesis projects. 

Task and focus 
Each group selects an empirical qualitative article published in a top-tier academic journal (e.g. 
Academy of Management Journal, Administrative Science Quarterly, Journal of Consumer Research, 
Journal of International Business Studies, Journal of Management Studies, Organization Studies, 
Strategic Management Journal). The presentation should: 

• Explain the qualitative research design and methodological choices adopted in the article. 

• Critically assess these choices with reference to course concepts and literature. 

• Discuss how the selected article has influenced, or could influence, the methodological decisions 
in the students’ own Master’s thesis projects. 

Organisation and submission 

Groups are announced on the first day of the course. Presentations take place on the last day of the 
course (29 April 2026). Presentation materials must be submitted via email to 
finlay.lawerentz@univie.ac.at by 28 April 2026, 08:30 am. 

Skeleton of the Methodology Chapter of the Master’s Thesis (45%) 

This individual written assignment requires students to prepare a structured skeleton of the 
methodology chapter of their Master’s thesis. The aim is to translate course content into a coherent 
and well-justified methodological design. 

Task and scope 
The skeleton should include all main sections of a qualitative methodology chapter, accompanied by a 
short paragraph for each section outlining what will be discussed and justified. The assignment should 
demonstrate methodological coherence and clear alignment between research objectives, design, data 
collection, and analysis. 

Formal requirements 
• Length: 4 pages, excluding references 
• Submission deadline: 11 May 2026, 12:00 pm (noon) 
• Submission format: Email to finlay.lawerentz@univie.ac.at  

 

Grading scheme 

Final grades are assigned according to the following scale: 

88% - 100% | 1 
 

75% - 87% | 2 

63% - 74% | 3 

50% - 62% | 4 
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Dates & Schedule 
 

Session Date / Time / 
Room 

Agenda – Part #1 Agenda – Part #2 Reference Readings 

(1) 15 April 2026 
10:00–17:30 
SR 5 

Course introduction and foundations of 
qualitative research 
• Course organisation, structure, and assessment 
overview 
• What is qualitative research? 
• Role of qualitative research in academic inquiry 
• Defining qualitative research: characteristics 
and forms of qualitative data 
• The theorising potential of qualitative research: 
different paradigmatic positioning 

Qualitative case study research 
• Introduction to qualitative case study research: 
logic and purposes 
• Units of analysis and the role of context 
• Discussion of exemplary qualitative case study 
papers in International Business illustrating 
different paradigmatic positioning 

Doz (2011) 
Welch et al. (2011) 
 
Class examples: 
Coviello (2006) 
Yousfi (2014) 

(2) 22 April 2026 
10:00–17:30 
SR 1 

Sampling and qualitative interviewing 
• Sampling in qualitative case study research 
• Qualitative interviewing as a qualitative 
research method 
• Qualitative interviewing: purposes, forms, and 
reflexivity 
• Sampling and access in qualitative interview 
research 

Interview practice and criteriology 
• Interviewing in practice: Kvale’s seven stages of 
the interview inquiry 
• Criteriology in qualitative research based on 
different philosophical assumptions 
• Discussion of an empirical qualitative interview 
study with a focus on methodological choices 

Alvesson (2003) 
 
Class examples: 
Stoian et al. (2018) 
Welch & Piekkari 
(2017) 

(3) 29 April 2026 
10:00–17:30 
SR 6 

Student group presentations 
• Presentation and discussion of empirical 
qualitative research articles 
• Critical evaluation of methodological choices 

Qualitative data analysis and course synthesis• 
Introduction to qualitative data analysis using 
interview protocols 
• Illustrative examples of coding and interpretation 
• Discussion of methodological choices and 
implications for Master’s thesis research 
• Course synthesis and concluding reflections 

Williams et al. (2023) 
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Registration/De-Registration 

https://ufind.univie.ac.at/ 
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