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040141 SE Qualitative Research Methods (MA) | 2025WS  

Chair of International Business: https://international-business.univie.ac.at/  

Information about the course:  

Course Details 

4.00 ECTS (2.00 SWS) | compulsory attendance | continuous assessment | course format: on site |  
SPL 4 - Wirtschaftswissenschaften | Language: English 

Course# 040141 | Start: Monday, 10 November, 11:30  
 
Course Instructor:  Univ.-Prof. Dr. Emmanuella Plakoyiannaki 

Contact:  e.plakogiannaki@univie.ac.at  

Office hours for students: by appointment only 

For all inquiries: please contact Ms. Viktoria Kiss, Email: viktoria.kiss@univie.ac.at 

Tel. +43 1 4277-38012  

Student Assistant on the course: Finlay Lawerentz, Email: finlay.lawerentz@univie.ac.at 

Objectives & Content 

The aim of this course is to offer Master’s students the opportunity to explore qualitative research and 

understand its academic potential and practical dimensions. This course is particularly useful for stu-

dents pursuing a Master Thesis that employs qualitative methods. Emphasis will be placed on different 

qualitative methods including qualitative case study research, qualitative interviews and focus group 

research. It will also consider analysis of qualitative data drawing on examples of relevant academic 

research. The course seeks a balance between practice and theory, and between action and reflection. 

This course is divided into eight main parts focusing on the following topics: 

(1) Introduction to qualitative research, its uniqueness and theorising potential; 

(2) Different types of qualitative research; 

(3) Qualitative case study; 

(4) Sampling in qualitative research; 

(5) Qualitative interviewing; 

(6) Focus Group research (if time permits); 

(7) Qualitative data analysis; 

(8) Criteriology in qualitative research. 

By the end of the course Master’s students are expected to: 

1. Understand the role of qualitative research in academic research. 
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2. Define qualitative case study research; consider the theoretical objectives that case study research 
serves. 

3. Understand that case study sampling involves multiple decisions: specify the units of analysis in case 
study research, select case study sampling strategies and sources of evidence. 

4. Develop an understanding on how to collect data from conducting interviews and focus group re-
search. 

5. Understand the qualitative data analysis. 

6. Understand different criteria for assessing the quality of qualitative research. 

7. Develop the structure of the Methodology Chapter of a Master Thesis that employs qualitative 
methods. 

Each part of the course is based on an analysis and discussion of examples as well as relevant pre-
readings.  

Course Policies 

The course has “prüfungsimmanenten Charakter”. Attendance is compulsory throughout the semes-

ter. Absence from two course units is possible. A course unit is a 90-minute session. Further absences 

will automatically result in a “fail” grade. Attendance is compulsory during assessment (e.g. presenta-

tions etc.). 

Both the course and the assessment are held in English. During the course active participation is re-

quired during all lessons. 

Students wishing to take this course must register via u:find/u:space (with points) during the registra-

tion period. The maximum number of participants is 24.  

Registered students who, for whatever reason, are not able to take the course must de-register elec-

tronically by the 10th November 2025, 23:59:00. Students who decide to drop the course after this 

deadline will be graded with 5 (failed). 

 

It is absolutely essential that all registered students attend the first session on 10th November 2025 

(Introduction). As failure to do so will result in their exclusion from the course. 

Course Structure 

Lectures take place from 11.30 am to 18.15 pm on the 10th, 17th, and 25th of November. Please see the 

course schedule below for the seminar rooms. All further information can be found on Moodle. 

Assessment 

The evaluation is structured as follows: 

• Participation in class discussion (10% of the final grade)  

• Group presentation (45%): Present and discuss an empirical article that employs qualitative 

research. Explain how the selected empirical paper has influenced or will influence the meth-

odological decisions in your Master thesis. Provide a thorough analysis of the methodological 

choices in the article. The presentation will take place during the last day of the course, namely 

25/11/2025. Groups will be announced on the first day of the course. Please select an empir-

ical qualitative article from top tier academic journals (e.g. Academy of Management Journal, 
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Administrative Science Quarterly, Journal of Consumer Research, Journal of International Busi-

ness Studies, Journal of Management Studies, Organization Studies, Strategic Management 

Journal.) 

Please email your presentation to finlay.lawerentz@univie.ac.at by 21/11/2025, 08:30 am. 

• Skeleton of the Methodology Chapter of your Master Thesis (45%): The skeleton should in-

clude all sections of the methodology chapter of your Master thesis together with a paragraph 

discussion of what you intend to discuss in each section. Length 4 pages, excluding references. 

Deadline 04/12/2025, 12:00 pm (noon), email to finlay.lawerentz@univie.ac.at. 

 

A minimum of 50 percent of the points needs to be attained overall to pass the course. The grading 

system is as follows:  

88% - 100% | 1 

75% - 87%   | 2 

63% - 74%   | 3 

50% - 62%   | 4 

Dates & Content 

Ses-
sion 

Date/Time Room Agenda Reference Readings 

(1) 
10 November 2025 
(11:30 – 18:15) 

SR 1 

Introduction to course 
What is qualitative research? 
Types of qualitative data? 
Qualitative case study research 

Doz, 2011 
Welch et al, 2011 
 
Class examples: 
Coviello, 2006 
Yousfi, 2014 

(2) 

17 November 2025 
(11:30 – 13:00 
13:15 – 14:45 
15:00 – 18:15) 

SR 1 
SR 3 
SR 16 

Qualitative interviews 
Analysis of qualitative data 
Criteriology 

Alvesson, 2003 
 
Class examples: 
Stoian et al, 2018 
Welch & Piekkari, 2017 

(3) 
25 November 2025 
(11:30 – 18:15) 

SR 6 
Class presentations 
Analysis of qualitative data 

Williams et al, 2023 
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Registration/De-Registration 

https://ufind.univie.ac.at/ 
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