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040142 SE Bachelorseminar (inkl. Bachelorarbeit) (BA) | 2025SS  

Chair of International Business: https://international-business.univie.ac.at/  

Information about the course:  

Course Details 

8.00 ECTS (2.00 SWS) | compulsory attendance | continuous assessment | course format: on site |  
SPL 4 - Wirtschaftswissenschaften | Language: English 

Course# 040142 | Start: Monday, March 3rd, 15:00   
 
Course Instructor:  Univ.-Prof. Dr. Josef Windsperger 

Contact:  josef.windsperger@univie.ac.at  

Office hours for students: by appointment only 

For all inquiries: please contact Ms. Viktoria Kiss, Email: viktoria.kiss@univie.ac.at 

Tel. +43 1 4277-38012  

Objectives & Content 

Course Overview 

Every student who writes a bachelor thesis (in English - no other language is possible) must attend the 

BA seminar and deliver a presentation on the topic of the thesis (presentation time: 20 minutes) as 

well as write a seminar paper. The course proceeds in three stages as outlined in the following; 

(I) Choosing a Topic 

Deadline for the submission of the topics for the Bachelor thesis: 24.03.2025 (1-2 pages) 

Final submission of the extended proposal: 7.04.2025 (3-5 pages) 

(II) Presentations 

Final proposals are to be presented between 28.04.2025 - 23.06.2025 

Presentation time: 20 - 30 minutes 

The PowerPoint slides must be sent to the lecturer at least one day before the presentation. 

(III) Bachelor Thesis 

Deadline for the Submission of the Bachelor theses: 20.09.2025 

  

https://international-business.univie.ac.at/
mailto:josef.windsperger@univie.ac.at
mailto:viktoria.kiss@univie.ac.at
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Suggested Topics 

The following list is by no means an exhaustive one. 

1. Existence of the multinational corporation (MNC): Discuss the different theories that explain 

the existence of the MNC  

2. The Impact of Uncertainty on the Organization of the MNC: A Contingency Perspective 

3. The Impact of Information and Communication Technology on the Organization of the MNC 

4. Country Culture and Organization of the MNC 

5. Relationship between Strategy and Organization Structure of the MNC 

6. Global versus Regional Strategies of the MNC 

7. Interorganizational Networks of the MNC 

8. Determinants of Strategic Alliances of MNC 

9. Internationalization through Franchising Networks 

10. Market Entry through Joint Ventures 

11. Internationalisation of Family Firms 

12. Determinants of the Market Entry Modes of International Franchise Networks 

13. Acquisitions and Greenfield Investments as Market Entry Forms 

14. Market Entry of Family Firms 

15. Internationalization of Born Globals 

16. Digitalization and Multinational Corporation 

17. CSR Strategies of the MNC 

18. The Role of Networks in Early Internationalizing Firms 

19. Internationalization of Digital Platform Firms 

20. International Offshoring, Near Shoring and Home Sharing Strategies 

21. The Role of Country Culture for Knowledge Transfer in MNC 

22. Knowledge Management Strategies: Codification versus Personalization Strategies of MNC 

23. Centralization vs. Decentralization between Headquarters and Subsidiaries of the MNC 

24. Knowledge Management in International Joint Ventures 

25. Knowledge Management in International Strategic Alliance 

26. Market Entry of Start-up Firms 

27. Corporate Governance of the MNC 

28. Ownership and Control in International Joint Ventures 

29. Market Entry of Digital Platform Firms: A Case Study Analysis 

Students may opt for any other relevant international business topic with the lecturer's prior consent.  
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Course Policies 

The course has “prüfungsimmanenten Charakter”. Attendance is compulsory throughout the semester 

(see also Admission and Attendance Policies on our homepage). More than 25% of absence will auto-

matically result in a “fail” grade. 

Both the course and the assessments will be in English. During the course active participation is re-

quired during all lessons. 

Students wishing to take this course must register via u:find/u:space (without points) during the regis-

tration period. The maximum number of participants is 24. 

Registered students who, for whatever reason, are not able to take the course must de-register elec-

tronically by the 14th March 2025. Students who decide to drop the course after this deadline will be 

graded with 5 (failed). 

 

It is absolutely essential that all registered students attend the first session on 3rd March 2025. As failure 

to do so will result in their exclusion from the course. 

 

Course Structure 

Lectures usually take place on Mondays from 3 pm till 7.15 pm. Details of the course syllabus will be 

discussed in the first session. 

 

Assessment 

The evaluation is structured as follows: 

• Presentation and class participation (20%) 

• Bachelor Thesis (80%) 

The deadline for thesis submission is September 20th, 2025. This is final and cannot be negotiated. 

For a successful completion of the course, the following conditions must adequately have to be met: 

1. At least 75% attendance 

2. Presentation of the proposal (20 Minutes) 

3. Submission of the Bachelor Thesis by September 20 

4. You have to apply the rules for scientific paper writing 

USE: 

Karmasin, M., R. Rainer, Die Gestaltung wissenschaftlicher Arbeiten, 2015, UTB Facultas 

Skern, T., Writing Scientific English, 2015, UTB Facultas  
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Dates & Content 

Session Date/Time Room 

(1) 
10 March 2025 
(3 pm – 7.15 pm) 

SR 6 

(2) 
17 March 2025 
(3 pm – 7.15 pm) 

SR 6 

(3) 
24 March 2025 
(3 pm – 7.15 pm) 

SR 6 

(4) 31 March 2025 
(3 pm – 7.15 pm) 

SR 6 

(5) 
07 April 2025 
(3 pm – 7.15 pm) 

SR 6 

(6) 
05 May 2025 
(3 pm – 7.15 pm) 

SR 6 

(7) 
12 May 2025 
(3 pm – 7.15 pm) 

SR 6 

(8) 
19 May 2025 
(3 pm – 7.15 pm) 

SR 6 

(9) 
26 May 2025 
(3 pm – 7.15 pm) 

SR 6 

(10) 
02 June 2025 
(3 pm – 7.15 pm) 

SR 6 

(11) 
16 June 2025 
(3 pm – 7.15 pm) 

SR 6 

(12) 
23 June 2025 
(3 pm – 7.15 pm) 

SR 6 
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Registration/De-Registration 

https://ufind.univie.ac.at/ 

 

Literature 

Buckley, P., Enderwick, P. and Voss, H. (2022) International Business, Oxford University Press 

Peng, M. 2015. Global Business, Boston. 

Charles W. L. Hill, Melissa A. Schilling, Gareth R. Jones (2017), Strategic Management – Theory and 

Cases: An Integrated Approach, 

12th edition. 

Peng, M. 2022. Global Strategic Management, Boston 

Verbeke, A., I. Lee 2021. International Business Strategy, 3rd ed., Cambridge 

Mats Forsgren, 2017. Theories of the Multinational Firm: A Multidimensional Creature in the Global 

Economy., Edward Elgar Publishing 

Welch, L. S., Benito, G. R., & Petersen, B., 2018. Foreign operation methods: Theory, analysis, strategy, 

Edward Elgar Publishing 

Daft, L. R., Murphy, J., Willmott, H. (2020). Organization Theory and Design: An International Perspec-

tive, 4th ed., Cengage. 

https://ufind.univie.ac.at/

